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Hpepidba Enayyedpatikou [IpooavatoAiopou dopydveoe tnv Ieprmn
18 Ampdiou 2019 1o 20 Aukelo Kadapatag yia toug pabnteg ing A’ kat
g B’ Auxkeiou.

B POINT

O1 pabnrég xwpionrkav  oe  Ouo
opadeg, avdaloya pe ta evolagepovia
toug. H pa opada napaxkoAoubnoe
EVIHEP®OT OXETIKA HE Ta emayysApata
Toug, otnv aiBouca exkdnAwoewv TOU
oxoAgiou, apxikd amd v K. BaclAikn
Ntavtafaociln, petagpdotpla -
Odlepunvea Kat ot OUVEXELWA ATTO TOV K.
Ap1oteidn Mout{oupn, Puxoloyo Kat
ermitiqpo  podevo g FadAdiag oty
KaAapara.

H aAAn opdbda, ounv aiBouoa mAnpogopikrg, €ixe on line ouvdeon,
péow tng miatpoppag “The Tipping Point” kat svnuepabnre apXikd
ard tov K. Ayyedo KpttouAn, Zipainyiko
- Avalutr) ing Vodafone ywa ta enayyédpata
tou Marketing, tng Akong Ermxeiprijoenv, tng
AvdaAuong Aebopévav (Data Analysis) kaBmg
Katl ) onpaocia g €0eAoviikng CUPHETOXTG
oe opyaviopoug, onwg 1 TEDx, vy
AIOKINOI]  €PYAClaKNnNg  eumnelpiag  kat
BeAtiwong tou Bloypa@ikou. Iin ouveéxeld, ot
pnabniég ouvopidnoav pe tov K. Avépéa
IIepoidn, Mnxavodoyo Naurnyd pe 6186aktopikd otnv  Texvike)
Nonpoouvn ano to University of Strathclyde, 16putr) kat 6ieuBuvin ng
BioVision kat edko epnepoyvopova tng Eupeonaikng Eveoong oe
O¢pata Kavotopiag t@v HIKPOHUECAIDV ETTIXEIPT|OERDV.

OAotl o1 oplANTeg aveluoav HPE EVIUMIOOIAKO TPOIT0 TO TEPIEXOPEVO
01a@op®V EMAYYEAPAT®V KAl ATAVINOAV Of TI0AAEG E€PWTNOEIS APOU
UM pXe auénpévo evdla@epov amno toug padnteg.




